
 
 

 

Press Release 

ICM UK CREDIT MANAGERS’ INDEX SHOWS  
ACTUAL LEVELS OF BUSINESS INCREASING 

 
- c70% of respondents say they are seeking to enhance risk management processes - 

 
(September 2014) Business confidence and the outlook for future growth is on the rise as 
companies seek new and additional lines of credit and show a marked increase in their 
appetite for risk. 
 
These are the conclusions drawn from the Institute of Credit Management (ICM) Credit 
Managers’ Index (CMI – Q2 2014) that shows a headline index that has been on an upward 
trajectory for the last six quarters and now stands at 59.2 – more than 10 points up on the 
low of September 2012. 
 
The CMI, sponsored by Tinubu Square, is important because it gauges the levels of credit 
being sought and granted by credit managers across both the Manufacturing and Services 
sectors, and therefore acts as a primary indicator of actual levels of business being 
conducted. 
 
The latest survey notes a further improvement in Services (up 1.2 to 59.7) and a slight dip in 
manufacturing (down 2.7 to 58.0), although both areas remain healthy. New applications for 
credit have risen by 2.8 points to a high of 67.2, although order book levels have fallen by 
3.4 to 69.9, perhaps due to the trend for longer term contracts to impact the figures. 
 
Philip King, Chief Executive of the ICM, says that the number of applications for credit that 
are being rejected has increased (up 3.7 to 53.7) in line with an increase in bad debt 
provision (up 2.8 to 55.4) and a fall in the number of disputes (down 3.4 to 50.5): “The 
increase in rejected applications mirrors the rise in requests,” he says. “Put simply, if you 
increase the number of requests, then the number of applications refused will rise 
accordingly.  
 
“But combined with an increase in bad debt provision, the figures suggest that the appetite 
for risk is becoming significantly stronger,” he continues, “and that means that businesses 
are more confident of their future prospects.” 
 
Improvements were recorded across all industry sectors, although at 46.3, Basic Resources 
(ie metals) still remains below the critical 50-point threshold. Credit Managers within Retail 
and Food & Drink companies also remain confident, despite warnings of further business 
failures. 
 
Respondents are also asked a special question in relation to where they see the greatest 
need for improvement in their risk management operations. Over a quarter said it would be 
by minimising their exposure to risk, which was particularly reflected by respondents 
working in the construction industry. Some 18% said ‘gaining detailed intelligence on the 
credit worthiness of customers’, and a further 18% by ‘reducing days sales outstanding’ 
(DSOs).  
   



Whilst the vast majority said that they would review existing processes as one of their top 
two actions to improve risk management, the second most urgent action was to ‘improve 
cashflow forecasting’. Of those that said they would invest in technology to benchmark and 
track performance, 46% were based in London or the South East. 
 
“The overall impression is that the industry is looking at the best ways to improve cash flow 
whether this is through better forecasting or by investing in technology,” says Mike 
Feldwick, Head of UK & Ireland at Tinubu Square. 
 
Mr King believes the Index, and businesses attitude to risk management, is yet further 
evidence that the UK is on the road to a sustained recovery: “The improvements 
demonstrate the benefits of having robust credit management processes and professional 
credit managers to facilitate new business and keep the cash flowing,” he says. 
 
The latest CMI prompted some 500responses from credit managers in companies of various 
sizes broadly split by region, although slightly weighted to businesses in London and the 
southeast. 
 
The CMI is a diffusion index, producing ‘scores’ of between one and 100 (typically in a range 
of 40 – 60). Ten equally weighted factors are included – three favourable and seven 
unfavourable – and the index calculated on a simple average of the 10 factors. 
 
-ends- 
 
About the ICM 
The Institute of Credit Management (ICM) is Europe's largest credit management 
organisation, and the second largest globally. The trusted leader in expertise for all credit 
matters, it represents the profession across trade, consumer and export credit, and all 
credit-related services. Formed over 70 years ago, it is the only such organisation accredited 
by Ofqual and it offers a comprehensive range of services and bespoke solutions for the 
credit professional as well as services and advice for the wider business community, 
including the acclaimed ICM/BIS Managing Cashflow Guides (www.icm.org.uk). 
For news, views and updates, follow the ICM on Twitter at www.twitter.com/ICMorg.  
 
 
About Tinubu Square 
Tinubu Square’s mission is to give our clients better control, visibility & management of 
their trade credit risk. Tinubu Square’s Risk Management Center (RMC), a cloud-based SaaS 
platform is a ledger management & credit insurance policy management tool which can 
eliminate fragmented credit management systems. This allows our customers to gain a 
consolidated view of risk per business unit or group wide. As an addition to our software 
offering, we are able to supply our Credit Risk Intelligence reporting and Risk Analyst 
advisory services. This gives companies the true picture of their customers’ financial health 
across their enterprise, from sales and marketing through the entire order-to-cash cycle. As 
a result, you can manage your customer credit exposure at local and international levels, 
improve cash flow, secure the value of receivables as an asset on your balance sheet and 
strengthen your financial position for short-term bank credit. www.tinubu.com 
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